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New Highlight Targets
“Big Kids"” with Money to Spend

The Hong Kong Toys & Games Fair 2013 sees the introduction of a new

highlight targeting the growing market of toys for grown-ups. Kidult World

will showcase a comprehensive array of products including action figures,
airsoft guns, collectables, hobby goods, mechanical toys, miniature vehicle
models, transport models, puzzle, board games & magic sets.

In a range of markets around the world, it appears that more adults are
buying games and toys for themselves — and the good thing for the toy
industry is that it caters to a market segment with relatively high spending
power. Collectables, particularly action figures and miniature vehicles, are
often aimed as much at adults as they are at children, with most bought to
display rather to play with. While action figures appeal to men, women go
for high-end collector dolls. Gadgets are always popular, and this market is
growing as more and more toys incorporate electronic elements, such as
miniature radio-control cars, boats and helicopters, alongside hi-tech
products. More adults are participating in outdoor activities such as war
games, for which they require specialist equipment. On the other hand
indoor games such as board games and train sets — often harking back to
childhood days - are also popular.
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Hong Kong Trade Development Council - Exhibitions Department

Unit 13, Expo Galleria, Hong Kong Convention and Exhibition Centre,

1 Expo Drive, Wan Chai, Hong Kong

Tel: (852) 2584 4333 Fax: (852) 2824 0026 Email: exhibitions@hktdc.org
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High Potential Market

The kidult market has a number of common characteristics that
provide plenty of potential to toy manufacturers and designers.
Target buyers tend to enjoy high spending power. They are also very
demanding of product quality, be it delicate craftsmanship, high
fidelity, rarity, sophisticated design, heritage and revaluation
potential. As a result of these factors, end-users in this market are
less sensitive price-wise, while being more focused on satisfaction.
They tend to stay loyal to preferred products and brands.

The kidult trend can be seen in both mature and developing
economies. In long established markets, consumers like to indulge
in nostalgic toys and games that remind them of their childhood.
In developing countries, growing affluence is boosting the sale of
toys to adults.

Extensive Marketing

Exhibitors at Kidult World will benefit from

extensive marketing exposure both before and during the fair.

® A Centralised Product Display Area at Hall 1
Concourse will be set to highlight items from selected
exhibitors during the show.

® Enjoy a 50% discount for the Product Demo & Launch
Pad, with professional moderator to introduce and
demonstrate products.

® Customised Business Matching will bring together
suitable exhibitors and buyers.

® The organiser will conduct targeted buyer recruitment
campaign for Kidult World.

® The zone will be featured prominently in marketing
materials including the fair website, buyer
newsletter, press releases to international media
and eDMs to buyers worldwide.
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